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ABSTRACT
1. CONTENTS

(1) RESEARCH OBJECTIVES

The purpose of this study is to analyze the market segmentation of Seoul Office market
invested by institutional investor, and also the study is to compare each sub-market.

(2) RESEARCH METHOD

For this study, a tree method is applied for market segmentation with 433 leasing
agreements of Seoul office market invested by institutional investor. The ANOVA and
post—hoc analysis are conducted to quantify the differences among the classified tenant
groups.

(3) RESEARCH FINDINGS
The finding of this study is to identify the subdivision market from the perspective of the
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tenant who pays rent to the Seoul office market for institutional investors and to suggest the
importance of lean marketing strategy

2. RESULTS

As a result of the study, decision trees were classified into five group. The group
that bears the highest leasing costs is the telecommunication, finance and law of
multinational corporations in foreign countries. the lowest group includes domestic
professional services enterprise tenants. As a result of ANOVA and its post-hoc analysis,
the first group statistically has difference in average with the third, fourth and fifth
groups.

3. KEY WORDS

* Leasing Agreement, Market Segmentation, Leasing Marketing Office Leasing Market,
Decision Tree
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