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ABSTRACT
1. CONTENTS

(1) RESEARCH OBJECTIVES

With a focus on married couples residing in apartment buildings, this study
aims to understand how differently the social relationships of family members
would work in every phase of decision making for residential mobility.

ket Bl sungjinag@hanmail .net

Fabslad wap, AR EAE)), kobejhs@kangwon.ac.kr

Fakekyl A, @A}, silverius @empal.com

, AL 1A 20149 2€ 18Y, 23 : 20149 39 119), AAEEL(20144 59 20%)

ol
e
L = )
1%
B R H
de e e

1449 1€ 20%

=

- 180 -



JIN]
0x
A
)l
1o
H>
0%
o
2>

181

(2) RESEARCH METHOD

The behavioral science approach and the statistical analysis were used for
this study. Those methods were selected, as the theory of behavioral science is
effective in explaining residential mobility behavior and the statistical approach
can analyze why families decide to change their residence. For statistical
analysis, a statistical software called UCINET 6 for Windows was used.

(3) RESEARCH FINDINGS

It was found out that when it comes to making a decision on residential
mobility, a husband or the parents of his wife first comes up with an idea to
change the family's residence, while the wife and her parents work hard to search
for a new residence with a priority on the care and education of their children/
grandchildren. On the other hand, a husband and his parents were found to
make a final decision on residential mobility.

2. RESULTS

Government policies to support the housing of newly-wed couples should be
strengthened. In this context, creating sufficient day-care facilities in a new
housing complex and providing consistent support to those facilities merits strong
consideration. In addition, in order to boost housing demand among newly-wed or
young couples, it would be worth for construction companies to consider marketing
strategies targeting both those couples and their parents, as it would help turn
their potential demand into an effective one.

3. KEY WORDS

* residential mobility, decision-making processes, influence of family members,
centrality, social network
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3. A4 4.0 100.0 0.222 | 2. M} 3.0 75.0 0.214 | 4. 27} 3.0 75.0 0.214
5. A7k 4.0 100.0 0.222 | 5. #7F 3.0 75.0 0.214 | 1. ¥9 3.0 75.0 0.214
2. ol 3.0 75.0 0.167 | 4. ¥7F 2.0 50.0 0.143 | 2. oF} 2.0 75.0 0.143
4. 71 3.0 75.0 0.167 | 1. ¥ 2.0 50.0 0.143 | 5. A7} 2.0 50.0 0.143

53) 7oA, AA=E p.112.

54) °l3E %, AAEE, p.405, 409.

55) dhe] - o]lY, “HRAT FRA 2 AT,
2007, A424, p.17.

56) AR 20129 A= dE 4 &

57) B g - o] ¥, AAR=E, p.7.

58) A&, HAA, p.67. &84, AAA, p.110.

A 2AF 2012, p.11.

anlA AFgel Ba A4 A7, dasigeEa, ety
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(E 4) QAIZHEEAHY oIy SN

Zo|® et

OHLH
1 2 1 2 1 2

Farness nCloseness Farness nCloseness Farness nCloseness
1. 99 4.0 100.0 3. Ay 4.0 100.0 3. A 4.0 100.0
3. A 4.0 100.0 2. oh 5.0 80.0 4, Bt 5.0 80.0
5. A7t 4.0 100.0 5. A7k 5.0 80.0 1. 94 5.0 80.0
2. oh 5.0 80.0 4. 71 6.0 66.7 2. of 6.0 66.7
4, E7t 5.0 80.0 1. 9% 6.0 66.7 5. A7t 6.0 66.7

Hop gZo] gelsltia BE Zolth59)
Aol AljteAe] 91 $4dL FH, A7
7b obfieh B7REG Tk A REAGA oA
B A, ohfl Bl A7bh Bht dERt &
o wARteR FrolddA e JFHE A
Y, #7F 3 gl ohfiy ArEe &
ol FAClA AddAlA FE, A gl
A7k ol 81 27t St WA WAE F
ol BE, A, 9T Sl U Frsh A
2/do] golattt. meba ol Bl Erte] o
Ag wgste] FAoA AgkE At FAH
B g ME 2, A7kek ohiizh 7t
oh o] g whgate] ojxg FAd o
g RS AT HF FAEYC A
VIS A, ks dHe] AAshe AL
2 vt

ol FFERE-EAp L] S e
2 AUE flal Fin FEREAL A7)
FANHE Ade Aem Hh 7ML A
Ugs 8 5] 49 opfieh &2 45
I 7P S e A7 AU E A A

59) &
60) A
61) &

A, p.95, 101.
A

AA=E, p.78, £F4, DA, p.110.

B gAwels Qg FUAel e A
= g9 FA0E AgAdNE =
wnw-eie gAAeden T4
Ao} o0 el Aie] oy 24
Hlgol 1 wn, AN Ee AAH A9
salo] 715 0 99
vl u g el $491
ol e Aow FAHT)
o

It rlo

= AN— RUS
A 5T L] A
ugele AL A& v 2

3. QAIZEERY JIETMY 2+
DHIH(ALO]) QA

A HA = w7 F=4d (Betweeness
Centrality) <= A3ttt ol= g 71<5+4
o] 7IEF 9] T8 7HETFAAYE Aol
ARz =S ZH e 60)

A Hee AZdWd o AdEE
o BATES 43t Aolth 6D 3 g
A7 VEH A FddE] tigk AAA<

, .68, Hanneman, Robert A. and Mark Riddle, op.cit. p.67.
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(E 5) QAIZEEAY oy S

F7{0|& H|ot

HIE

OHH

1 2 1 2 1 2

Between nBetween Between nBetween Between nBetween
1. 94 0.333 5.556 3. A 2.000 33.333 3. Ay 2.000 33.333
3. A 0.333 5.556 2. oh 0.500 8.333 4, Bt 0.500 8.333
5. A7} 0.333 5.556 5. A7t 0.500 8.333 1. 94 0.500 8.333
2. oh 0.000 0.000 4. 71 0.000 0.000 2. of 0.000 0.000
4, E7t 0.000 0.000 1. 9% 0.000 0.000 5. A7t 0.000 0.000
zo AAAY FAGGe] Fogo] 4B, 3 Y= Ao Uehdth FA0A <AAY
TS Ao 7 e BAYE 1 U A TSR ml Sl Abelrt
AAA w2 GAAEL] ol digh o & A= AL At vke} 2}
R AR A Hr}.62

F7014 AgkeAe ws) FHdE uw
39, A, AZbE b EOHG.6%). F
1 ARFARANAE AUt g Ew
(33.3%), oW} % A7} Beom
(8.3%). MAsen FAcAARH waid
dFPe AUt Vg E1(33.3%), 27t
4 o] 1 ghgoR $TH8.3%).

ol gl WA FAuIEe] VY E
3, b AR R mEe] FH9 ohis
A F8 ML e A7t A
E AR FARE SARANN W) 29
o me Zom PAHEG FA0A AW
e At e AETHLE Abola
AR GEE da £oks ol A7s of
Aol A=staA wiZiAL HeE Skar Q)
or} ohRst A7k WA GEE B =3

AAA, p.105.

o,

5
29

K

62) &
63) A
A27%, p.108.

N

. SIAHREEEAY JIETHR 2
M S

) A 24l S (Prestige Centrality)
< FA39 T ol 929 METEde S
ol 7RIS SAEY. AAkeke] & sk
o] ddo] thE o] At 23 U= A
TR Al 98 S F7HE F s A
ot} 94l T HuE Ao AFdY =
TRy HAee JFdFEH A4l A
Ad g PeAte] JgHE
t}63) & ofH Pzt T FAATOR
a7k QA el e JgHL a9l
g g glon, Pt} e
ste e d9AEY] 44l = 3
Ho] Azxth= ojulo]t} 64)

L AAA, p.69, AR - )P, DAY el AfelEd SAT, Aot} B2}, A AbEdE A, 2008,
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F7{ol Hgt EEED EER

It
27
1 2 1 2 1 2

Eigenvec  nEigenvec Eigenvec  nEigenvec Eigenvec nEigenvec
1. ¢4 0.479 67.773 1. ¢4 0.351 49.574 1. ¢4 0.470 66.462
2. ol 0.394 55.769 2. of 0.470 66.462 2. oh 0.351 49.574
3. A 0.479 67.773 3. A 0.559 79.059 3. Ay 0.559 79.059
4., 71 0.394 55.769 4. 271 0.351 49.574 4, ¥t 0.470 66.462
5. A7t 0.479 67.773 5. A7k 0.470 66.462 5. A7t 0.351 49.574

A T I8 e At v
ARl UERdT 65) FACIA AlSHAA
AA AL B AFAAE FAddT <
d 0] =2 @, A, H7F b
=H67.8%). FACNH FREADAA A=
A7y 7 E3(79.1%), ohl = A7)
2oz =tH66.5%). PHAEIOR FA0]
AZAA T #a" Jg=Ee st 7P Ex
(79.1%), ¥7F 4 o] 1 tgez Er}
(66.5%). ol FHolA AbcA A A,
20, A7) dazeg dto] Al FEAgel
wro Bobel ofle] oA S FmEte FAo]
AL AkslE Aoz Yehylt

FAClA FREAGA AN E A T
’go] Eol YA FIHE B2 AE 3k
7Y, AR S 9w 4190 o9} &
A F53 TMAALE Fe AV T oA
2 A FLA0] Eot FAY XS FAd=
oz Yeigth FACA AFTHAAME
R HE -] FHAA R QY
FTA0] Eol IA THEE B2 AUE 4

10 4o

N

64) A4, o8, AAEE, p.105.
65) Hanneman, Robert A. and Mark Riddle, op.cit, p.70.
66) =59, AAA, pp.110~111.
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